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AGM Report. Publicity 2000

Ian Toth and Jane Chard became Board members in January 2000 and were appointed a role in publicity for the Society. It was decided by the publicity group (which also includes Mark Hocart) that, with a well established Society of over 700 members, a professional design company should look at the role of publicity and the literature produced by it in the future. 

From January 2000 an initiative was undertaken to create a new image for BSPP. To achieve this, a design and communications company (Parenthesis) was approached to undertake designs and produce a marketing plan for the next three years (Jan 2000- Dec 2002) and beyond. 

Parenthesis produced three designs for the Board to discuss, with the intention of choosing one design as a 'blue print' for future publicity material. One of the designs was favoured by the Board and was investigated further. From here a style guide was produced to allow a framework for all future designs. The idea was that BSPP would become self-sufficient and have control of all graphics. To enable this to be achieved a computer was purchased and now resides with Ian Toth, who will be responsible for providing designs for information in the future. 

Parenthesis has also undertaken a marketing plan to help BSPP focus on the areas of publicity most important to them. This marketing plan has involved input from all Board members and, although not complete, sets out to obtain 900 members by December 2002. Other targets remain to be set.   

Although significant changes have been made to the designs used by BSPP, the major change is the colour, which has gone from light blue to green. The design of the logo has also changed slightly. The first examples of the new designs were used for posters to advertise the President's meeting in December 2000. In addition, the design has been used on the BSPP web site, and for information leaflets, literature covers, application forms, and the P.H. Gregory prize certificate for use at the President's meeting. 

Costs to date:

                1) Parenthesis designs                  
£ 3,525  

                2) Parenthesis marketing plan           
£ 1,000

                3) Computer                             
£ 2,507

                4) Printing (poster)                    
£    136

                Total cost                              

£ 7168

Costs 1-3 will not be incurred in future years. Costs in future years will include printing, advertising, distribution etc. only.

Dr. Ian K. Toth

